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MEDIA RELEASE

FOR IMMEDIATE RELEASE

VMA CALLS FOR THE NEXT MARKERS AS THE INKERS BUILDS THE NEXT GENERATION OF INDUSTRY LEADERS
The Visual Media Association (VMA) is calling on emerging talent across Australia’s print and visual media industries to join The Inkers, Make Your Mark, take part in the program’s national survey and put their hand up to become the next generation of Markers.
The Inkers is the VMA’s nationally coordinated emerging talent program, created to connect, develop and give greater visibility to early-career professionals across print, packaging, publishing, signage, media and manufacturing. The program is proudly supported by Platinum Partner Konica Minolta and is designed to build stronger leadership pathways while giving the next generation a direct voice in the future of the industry.
At the centre of the program are the Markers: emerging professionals who act as ambassadors for The Inkers, representing different states, regions, roles and career pathways. The first group of nine Markers has helped establish the program nationally, share the perspectives of younger industry professionals and build stronger connections between emerging talent and established industry leaders.
VMA Chief Executive Officer Kellie Northwood said the next phase of The Inkers would focus on growing participation, hearing directly from emerging talent and building a strong application pipeline for the next group of Markers.
“The Inkers is about creating a place for the next generation of our industry to connect, be heard and build the confidence and capability to become future leaders,” Northwood said. “We have incredible young people already working across print, packaging, signage, supply, technology, sales, marketing and production, and we want more of them involved.”
“Our next step is to grow the Inkers community and open the door for a new group of Markers. We want people to sign up, complete the survey, tell us what matters to them and, importantly, put their hand up for opportunities to take a more active leadership role in the program.”
As part of The Inkers, Make Your Mark program, participants and Markers will have access to a six-part development series designed to build practical skills, industry knowledge and professional confidence. The program will include industry site tours, mental health and wellbeing, AI learning and training, media training, sustainability, sales development, workplace environment education and practical professional “how-to” guidance for those starting their careers. Together, these sessions will give emerging talent a broader understanding of the industry while supporting the skills, confidence and capability they need to build successful long-term careers.
The program is intended to give the next Markers a broader understanding of the industry beyond their own day-to-day role, while also developing communication, commercial, leadership and wellbeing capabilities that can support their longer-term careers.
Alongside the call for the next Markers, the VMA is encouraging emerging professionals to participate in The Inkers survey. The survey will help the Association better understand what younger people working in the industry value, the challenges they face, the development opportunities they want and the support that will help them build long-term careers in print and visual media.
“We do not want to build a program for emerging talent without listening to emerging talent,” Northwood said. “The survey gives people a simple way to tell us what they need from employers, industry and from The Inkers itself. Those insights will help shape the next stage of the program and make sure the initiatives we deliver are relevant and useful.”
The Inkers also promotes connection between generations through networking, local representation and reverse mentorship, creating opportunities for younger professionals to share their ideas and perspectives with senior leaders while learning from the experience of established industry figures.
Employers across the industry are also encouraged to support their emerging talent to join The Inkers, complete the survey and consider applying to become a Marker. Participation provides businesses with another way to recognise and develop promising employees while connecting them with a national network of peers and industry leaders.
“Skills and workforce development remain one of the most important issues facing our industry. The Inkers gives us a practical platform to invest in the people who will carry this industry forward, while giving those people a stronger voice in where we go next,” Northwood said.
Emerging professionals can follow these links. 
join The Inkers at https://visualmediaassociation.org.au/the-inkers-sign-up/ 
Complete The Inkers survey at https://www.surveymonkey.com/r/L85B5J3. 
More information about the program is available at https://visualmediaassociation.org.au/the-inkers/.
“If you are building your career in our industry, we want to hear from you. Join The Inkers, Make Your Mark, and help us shape the next generation of print and visual media leadership,” concluded Northwood.
-ENDS-

About the Visual Media Association 
The Visual Media Association is the recognised peak industry body for the print, paper, publishing, packaging, graphic design, distribution, and media technology industries in Australia, operating for over 141 years, formerly known as the Print and Visual Communication Association (PVCA).

A registered organisation with direct signatory to the nine (9) Awards across our industry and membership. Offering an end-to-end industry association solution that is relevant in all that it undertakes. Whether advocating the relevance of the established media – print – that we all belong to, developing global partnerships and translating to regional requirements, awarding excellence, investing in products, and arming our industry with sales tools, sustainability collateral, industrial relations representation and more.

The largest print industry body committed to building a stronger united leadership to deliver the goals of our members. United we will lead strong advocacy, government advisory, skills and training programs, protection, and promotion of our industry channels and more to ensure our member’s businesses operate within a future-proofed strategy for success.
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