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FOR IMMEDIATE RELEASE: 21st October 2026

PRINT21 STRENGTHENS ITS EDITORIAL TEAM WITH LILIANA ENGELHARDT

With 15 years of publishing experience, Liliana Engelhardt joins Print21 as the publication builds its editorial team and looks to the future.

Print21 has welcomed Liliana Engelhardt as its new Editor, bringing 15 years of magazine publishing experience and a fresh perspective to one of Australia and New Zealand's leading print industry publications.

Engelhardt commenced on 19 October, joining the team as Print21 moves into an exciting new chapter following the Visual Media Association (VMA) taking back operational management of the masthead earlier this year.

With a strong background in editorial management, content development and magazine production across print and digital platforms, Engelhardt brings the experience, creativity and publishing know-how to build on Print21's established reputation while exploring new opportunities for the publication and its readers.

Matt Tangey, Print21 Publisher and VMA General Manager - Membership and Stakeholder Engagement, said the appointment was an exciting step forward for the publication.

"Liliana brings exactly the mix of skills we were looking for. She understands what makes a great magazine, how to bring stories to life and how to deliver strong editorial content across both print and digital platforms.

"She has spent 15 years working across the publishing process, from developing content and managing editorial teams through to delivering finished publications. That experience will be a real asset as we continue to grow Print21.

"We have some great plans ahead. There are so many interesting businesses, talented people and new technologies across our industry, and we want Print21 to be right in the middle of those conversations. I'm really looking forward to working with Liliana and seeing her put her own stamp on the publication," Tangey said.

The appointment also marks the next stage in Print21's transition, with experienced industry editor Wayne Robinson continuing to lead the November/December edition while working alongside Engelhardt to support the handover.

VMA CEO Kellie Northwood said Robinson's support had been particularly meaningful during the transition.

"When we first took Print21 back under our wing, I reached out to a few industry friends who I knew understood the importance of the publication and what we were trying to achieve. Wayne was one of those people, and without hesitation he stepped in to help.
"Wayne has been a genuine friend to both me and the industry over many years and especially throughout this process. His knowledge, relationships and willingness to roll up his sleeves have made an enormous difference. He helped us keep the publication moving while we worked through the transition and built the team for its next chapter.

"I want to personally thank Wayne for his generosity, professionalism and friendship. It's people like Wayne who remind us what makes this industry so special. We are incredibly grateful for everything he has contributed and for his continued support as Liliana settles into the role," Northwood said.

Engelhardt said she was excited to join Print21 and get to know the industry.

"I'm thrilled to join Print21 at such an exciting time. Publishing has been my world for the past 15 years, and I love the combination of great stories, creative thinking and bringing a publication together that people genuinely enjoy reading.

"There's clearly a lot happening across the print industry, and I'm looking forward to meeting the people behind the businesses, learning more about the technologies and innovations shaping the sector, and finding new ways to tell those stories.

"I'm excited to work with Matt and the team, build on what Print21 already does well and bring some fresh ideas to the pages and digital platforms. There's plenty to look forward to," Engelhardt said.

"Print21 has been part of our industry for many years, sharing the stories, innovations and achievements that make print such a dynamic sector. We have a real opportunity to build on that history, bring new energy to the publication and make sure the industry continues to have a strong, industry owned and industry led voice to share its successes." Tangey said.



<ENDS>


About the Visual Media Association 
The Visual Media Association is the recognised peak industry body for the print, paper, publishing, packaging, graphic design, distribution, and media technology industries in Australia, operating for over 144 years, formerly known as the Print and Visual Communication Association (PVCA).

A registered organisation with direct signatory to the nine (9) Awards across our industry and membership. Offering an end-to-end industry association solution that is relevant in all that it undertakes. Whether advocating the relevance of the established media – print – that we all belong to, developing global partnerships and translating to regional requirements, awarding excellence, investing in products, and arming our industry with sales tools, sustainability collateral, industrial relations representation and more.

The largest print industry body committed to building a stronger united leadership to deliver the goals of our members. United we will lead strong advocacy, government advisory, skills and training programs, protection, and promotion of our industry channels and more to ensure our member’s businesses operate within a future-proofed strategy for success.

Please visit the Visual Media Association for more information or contact: editor@print21.com.au. 
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